Két qua cham diém chi tiét cta LexitBOT
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Task Response (TR): 8 ( Coherence & Cohesion (CC): 8

[ Grammatical Range & Accuracy (GRA): 7 J

L Lexical Resource (LR): 8 J

Bai luan da giai quyét van dé mot cach day du va truc tiép. Mac du
1ap luan kha ro rang (tr-2:8), va bai luan dap (ing dudc yéu cau vé do
dai (tr-6:9), nhung do sau clia cac y tudng (tr-3:7) va tinh cu thé cua
vi du (tr-5:7) van chua dat dén muc xuat sac. Vi du, viéc phan tich
tac dong lau dai cla viéc mé réng dudng xa con thiéu chiéu sau hon.
Viéc lién hé vdi cac thanh phé 16n nhu Seoul, New York, hay Hong
Kéng la tét, nhung can phan tich chi tiét hon dé Iam nédi bat luan
diém. (tr-1:8, tr-4:8)

Relevance to Prompt See tips
Clarity of Position See tips

Depth of Ideas See tips
Appropriateness of Format See tips

Relevant & Specific Examples See tips o e

@ Appropriate Word Count



“Nowadays in worldwide nations, every moment, we are displayed advertisements on
TV shows, magazines or huge LED boards situated on intersections. In what methods
they are produced or how much producers care about ethical trend to making them? |
believe they intent to have more watcher to earn more money regardless to its
consequences.”

Phan hoi

Task Response/Task Achievement: Doan nay khéng ré rang vé quan diém cua ban. Ban nén bat
dau bang mét cau khang dinh rd rang vé y kién cia minh déi véi quang céo. Vi du: “I strongly
agree that many advertising methods are unethical.” Cau hoi vé cac phudng phap san xuét cling
khdng can thiét va 1am cho céu van trd nén 16n xan.

Coherence & Cohesion: Doan gidi thiéu nay khéng mach lac va thiéu su lién két gilta cac y tuéng.
Ban nén suf dung cac tif chuyén tiép dé két néi cac y tudng.

Grammatical Range & Accuracy: C6 mét s6 16i nglt phap nhu “they intent” - “they intend” va
"regardless to” < "regardless of".

Lexical Resource: SU dung tu “watcher” khéng chinh xac; “viewers"” sé phu hdp han.

Dé xuat viét lai

“I strongly agree that many advertising methods used today are unethical. Every
moment, advertisements appear on TV shows, magazines, and large LED boards at
intersections. Producers often prioritize attracting more viewers to maximize profits,
often ignoring the ethical implications of their methods.”



Body Paragraph 1

“In first point of view, some families my does not need something that is displaying on
tv, but as home wife see the advertisement will feel that is a good idea to have it and
decide to buy it immediately. In another case, there is families who have young
offspring who mentally is not wise enough to perceive everything in family situation.
Therefore, they will have high demand while they are watching a new toy
advertisement. Begging his parent to purchase it and crying all time. As a result his
poor father will be finally obliged to buy the toy.”

Phan hoi

Task Response/Task Achievement: Doan nay c6 y tudng tét nhung can rd rang hon. Ban nén néu
ré rang quang cao coé thé anh hudng dén quyét dinh mua sam cla ngudi tiéu dung.

Coherence & Cohesion: Cau van khéng rd rang va cé nhiéu I16i ngit phap, lam cho y tuéng khéng
dé hiéu. St dung cac tif ndi dé cai thién su mach lac.

Grammatical Range & Accuracy: Cau “some families my does not need” = “some families may
not need” ¢6 16i nglt phap.

Lexical Resource: SuU dung tif “home wife” khéng chinh xac, nén dung “housewife”.

Pé xuat viét lai

“From one perspective, some families may not need the products advertised on TV.
However, when a housewife sees an advertisement, she might feel that it is a good idea
to buy the product and decide to purchase it inmediately. Additionally, families with
young children, who may not fully understand the family situation, can be heavily
influenced by toy advertisements. Children often beg their parents to buy the toy after
watching the advertisement, leading to parents feeling obliged to make the purchase.”



Body Paragraph 2

“In second point, they may use psychological weaknesses; for example, by displaying
a young lady with fitness body who is using some stuff on show to attract people for
the good. It may apparently not so bad, but if we go deep in down will understand that
how it may have an effect of youth brain and corrupt it.”

Phan hoi

Task Response/Task Achievement: Y tudng nay cé gia tri nhung can phat trién hon. Ban nén giai
thich rd rang hon vé cach quang céo tac ddng dén tam ly ngudi tiéu dung.

Coherence & Cohesion: Cau "by displaying a young lady with fitness body"” nén dudc viét lai dé
mach lac han.

Grammatical Range & Accuracy: Cau "how it may have an effect of youth brain” - “how it may
affect young people's minds"” cé cau tric khéng chinh xac.

Lexical Resource: TU “fitness body"” cé thé thay bang “fit body”.

Pé xuét viét lai

“Secondly, advertisers often exploit psychological weaknesses. For example, by
featuring a fit young woman using their product, they aim to attract consumers. While
this may not seem harmful at first glance, a deeper examination reveals how such
advertisements can negatively impact young people’s minds and perceptions.”



Két luan

“In conclusion, the advertisement makers, regardless to the bad effects the advertise
may cause on people, will made them due to make their customers satisfying. But it
may have bad consequences on society which due to avoiding this trend i suggest
authorities make some plans for the circumstance to check and control advertisements
before showing up.”

Phan hoi

« Task Response/Task Achievement: Két ludn can tong hgp lai cac diém chinh va néu ré quan
diém cua ban.

« Coherence & Cohesion: Cau van co nhiéu |6i nglt phap va khéng rd rang.

¢ Grammatical Range & Accuracy: Cau "will made them due to make their customers satisfying” >
“will make them to satisfy their customers” c¢ 16i ngii phap.

« Lexical Resource: "bad effects” nén thay bang "negative effects”.

Dé xuat viét lai

“In conclusion, advertisement makers often prioritize customer satisfaction over the
negative effects their advertisements may have on society. To mitigate these issues, |
suggest that authorities implement regulations to review and control advertisements
before they are broadcasted.”



Cai thién |

cm)

p luan

Loai bai: Opinion (Agree or Disagree)

Meo chinh

e Xac dinh ré quan diém cua ban ngay ti dau.
 Cung cap vidu cu thé dé ho trg y kién cua ban.
» Két néi cac y tudng mdt cach mach lac va hap ly.

Cau truc dé xuat

Gidi thiéu: Gigi thiéu vé quang cao va néu rdé quan diém cua ban.
o Vidu céu: "l firmly believe that many advertising methods are unethical.”
 Body Paragraph 1: Phan tich cach quang céo anh hudng dén quyét dinh mua sam cla gia dinh.
o Meo: Sit dung vi du tif cuéc séng hang ngay dé minh hoa cho quan diém cua ban.
» Body Paragraph 2: Thao luan vé viéc khai thac tdm ly nguéi tiéu dung trong quang cdo.
o Meo: Cung cép vi du vé cach quang cao c6 thé anh hudng dén tam ly cua gidi tré.
» K&t luan: Tém tat cac diém chinh va dé xuat giai phap.

o Vidu céu: "Regulations should be implemented to ensure ethical advertising practices.”



Stia 16i ngir phap & tif vung

Error

“...they intent to have more watcher..."

“...some families my does not need...”

“...but as home wife see the
advertisement...”

“...who mentally is not wise
enough...”

“...will have high demand while they
are watching..."

“...Begging his parent to purchase
it...”

“...will be finally obliged to buy the
toy."

“...by displaying a young lady
with fitness body..."

"...if we go deep in down..."

“...may have an effect of youth
brain...”

“_.will made them due to make their
customers satisfying."”

"...which due to avoiding this trend i
suggest..."

“...plans for the circumstance to
check..."

“,..before showing up.”

Correction

“...they intend to have
more viewers..."

“...some families may not need...”

“...but as a housewife sees the
advertisement..."

"...who are not mentally mature
enough...”

“...will have a high demand when
they watch...”

...Begging their parents to purchase
it...”

...will be obliged to buy the toy.”

“...by displaying a young lady with
a fit body..."

“...if we go deeper..."

“...may have an effect on young
people’s minds..."

“...will make them to satisfy their
customers.”

“...therefore, | suggest avoiding this
trend...”

“..plans to check advertisements...”

“...before showing them."

Explanation

“Intent” 1a ddng tif khéng ding; “intend” mdi chinh xac.
"Watcher"” khong dugc ding trong ngilf canh nay, "viewers" la tir
dung hon.

“My" |a mét 16i danh mdy, “may" 13 tir ding.

“Home wife" khéng chinh xac; “housewife” | tif dung.

Céu tric khdng tu nhién, can thay déi dé rd rang hon.

“High demand” nén ¢é “a" trudc va “when” 1a tif phi hgp hon.

“"His parent” khéng phi hgp, can dling s nhiéu va khéng xac

dinh.

“Finally” khéng can thiét vi y nghia da rd rang.

“Fitness body" khéng tu nhién; “fit body" |a ti thich hgp hon.

Cau nay khong tu nhién, “"deeper” |a tif chinh xac.

Cau nay can cau tric lai dé ro rang hon.

“Made" khong chinh xac, “make” |13 tif dang. “Satisfying” nén

ding “satisfied".

Cau khang rd nghia, can cdu trac lai cho tu nhién han.

“Circumstance” khéng can thiét, cu cé thé ngin gon hon.

“"Up" khéng can thiét trong ng(f canh nay.



Cai thién nglf phap

Grammar Structure

Passive Voice: be + past participle

Conditional Sentence (Type 1): If + present simple,
will + verb

Complex Sentence: Although + clause

Relative Clause: who/that + clause

Gerund Phrase: Verb + -ing

Inversion for Emphasis: Rarely/Seldom + auxiliary +
subject

Tang cudng su lién két

Original Sentence

“advertisements are displayed on TV
shows..."

“if we go deep in down..."

it may apparently not so bad..."

“a young lady with fitness body who is
using..."”

“begging his parent to purchase it..."

“they may use psychological
weaknesses..."

Rephrased Sentence

“advertisements are frequently displayed on TV
shows...”

“if we examine closely..."

“Although it may not seem harmful at first..."

“a young lady with a fit body who is using..."

“begging their parents to purchase it..."

“Seldom do they use psychological
weaknesses..."

Original Text

“...but as home wife see the advertisement...”

“...In another case, there is families who have
young offspring..."

“...may use psychological weaknesses; for
example..."

“...it may have an effect of youth brain and corrupt
it."”

“...regardless to the bad effects the advertise may
cause..."

“...which due to avoiding this trend i suggest
authorities make..."

“...before showing up.”

Improved Text

“._.but when a housewife sees the advertisement..."

“...Furthermore, families with young children...”

“...may exploit psychological weaknesses; for

instance..."

“,..it may negatively affect young people’s minds."

“._.despite the negative effects that advertisements

may cause..."

“...therefore, | suggest that authorities implement...”

“...before they are broadcasted.”

Explanation
Thay déi tif néi dé ré nghia han.

Sif dung “furthermore” dé tiang
cudng lién két.

Thay déi tif ndi dé tang cudng hiéu
qua.

Cau van rd rang han va khéng can tir
noi.

Sif dung “despite” dé ting cudng lién
két.

SUf dung “therefore” dé két néi y
tudng tét hon.

Cau vian rd rang han va khéng can tir
néi.



